T0 GENERATE MORE
LEADS FROM YOUR
DANCE WEBSITE




Ways To Help Generate
More Leads From Your
Dance Website.

1. Have something for your visitors
to opt-in to

This is the most important element of having a website that generates
leads and 90% of websites do not have it!

People visiting your website for the first time are not going to just sign up
for a Package, class or service straight away, what you want to do instead
is offer them something for free in return for their name and email
address. This way you can get them onto your email list and start to send
them an email each week with more free, useful information which will
get them to know, like and trust you.

Once you have built that relationship you can then start to email them

about specific packages, services or products that they may be interested
in.

Some examples of things you could offer for free in return for their
contact information are:

e Free dance taster session (this is great because you can get them in
front of you)

 Free class passes (this is great because you can get them in front of
you)

e Free video series
Free pdf download

e Free health or fithess consultation



2. Use an autoresponder to
automate your follow up process

For those of you reading this that do not know what an autoresponder is,
let me explain.

An autoresponder is an email marketing platform you can use to capture,
manage and automate

your email follow ups and other email activity.

Basically they allow you to create and embed forms onto your website
which capture your visitors information and automatically add them to a
list, you can also set up an email sequence to go out to that person which
you set up once and then it works on autopilot for everyone who fills in
there information.

This is a great way to start to build the relationship with your prospects
and automate your follow up process. You can also use the platform to
create just one nice looking email and send it to everyone on your list in
one go (this would be the email you should be sending your prospects
each week with lots of free useful information).

We recommend aweber.com

3. Use a compelling headline

At the very top of your website you should have a headline which clearly
tells people what you can do for them.

For example: Developing children’s confidence & self esteem
whilst making friends for life through dance. Don't just use a fluffy
vague headline, really tell people what you can do for them, this will tell
your visitor that they are in the right place.



4. Include a video on your home
page

Video is such a powerful tool and it is not being used enough!

You should be using a video at the top of your website to introduce your
self, tell people what results you can get them and more importantly point
them to claim the free gift you want them to sign up for. By doing this you
can increase conversion by unto 60%o vs just having an image or nothing
at all.

You do not need a professional video, as long as you have a well lit room,
an iPhone (or any other smart phone that has a good camera) you can
create a video.

Just stand as close as you can for the best sound and keep it under 1.5
minutes, also another great tip is to hold your phone on its side other
wise you will get those awful black blocks each side.

Then you just upload it to youtube.com and they give you an embed code
which you can paste onto your web page.

5. Don’t put the look of your website
before the lead generation

You do not need a really pretty website! As long as its clean and has been
professionally created it will be fine, a nice design in not going to increase
the leads from your website.

Some of the ugliest websites get the best leads because they are built to
convert and have the right layout and elements, they don't focus on what
colour their backgrounds are or what pretty pictures they can squeeze in.

This is why standard “Web Designers” do not create websites that
generate leads, they focus on how it looks, so you need to educate your
self about online marketing and teach them what needs to go where!



6. Place your headline, video and
opt-in above the fold

If you don't already know the “above the fold” part of your website is the
bit people see as soon as they land on your website without scrolling
down.

You only have about 5 seconds to get your visitors attention and to get
them to take an action so you should have your headline, video and opt-
in for your free gift in that section so that if they do nothing else it is easy
for them to claim the free gift and get them onto your email list.

7. Have a plan to drive traffic to your
website

This is the reason most businesses don't get any leads from their
websites!

The film “The field of dreams” coined the “phrase, “if you build it they will

come”.......... well they wont!
You can have the highest converting website in the world but if you are
not getting traffic to it then you may as well not have bothered.

We have found that the best way to drive traffic to your website is by
posting on Facebook, if you have lots of useful information on your
website in the form of a blog then you can use that information on
Facebook and include a link back to your website where they can read the
full post and hopefully while they are their they will browse the rest of the
website to see what you do and if you are right for them.

You can also promote your free gift and send people to your website to
claim it.

There are other traffic sources including email marketing, google
adwords, flyers, magazine articles etc but we have found that Facebook is
the best source to get targeted traffic to your website.



8. Don’t try and sell to your visitors
straight away

It is very unlikely that a visitor to your site will find you and buy from you
straight away, they need to get to know, like and trust you. So rather than
have buy buttons everywhere or offer discounts all over the place you
should focus on getting them to sign up for your free gift and then
convert them to a paying client over time.

9. Make sure your website is mobile
ready

If your not sure what mobile ready means, let me explain, older websites
that are not mobile ready keep the same layout when viewed on a mobile
device, this means that the text and images are very small and difficult to
read or it may even cut some of the content off completely. This means
that the person viewing the site will need to do that pinching screen thing
to make it bigger.

Mobile search is huge and will only get bigger so your website needs to
be responsive

A mobile ready site will adjust its layout so the content is easy to read on
mobile devices, so rather than shrink all the text it changes the layout so
that the text is easier to read and all the other elements on the website
such as opt-in forms work correctly.

10. Have a clear call to actions

The visitors to your website need to be taken by the hand and given very
clear instructions on what you want them to do! Don't leave it up to them
to make decisions on where to go and what to do on your website. You
have less than 5 seconds to get peoples attention and get them to take
an action.

So if you want them to fill in the form to claim their free gift you have to
tell them to do it. Because getting people to sign up for your free gift is
the most important function of your website i would include a call to



action in the video, above the form and also on the button they click to
submit the form.

11. Track your website performance

If you don’t know how many people are coming to your website and how
many people are opting in to your free gift you wont be able to tell if your
website is converting well or not.

The best tool to use is Google Analytics which is a free service you can
sign up to, once you have an account you can get a small piece of code
which you place on your website and it will then start recording lots of
different stats, including, how many people have visited the site, which
pages they visited, how long they stayed on the site and where they
came from.

You can then track how many people opted into your free gift using your
autoresponder service and quite easily see how well your site is
performing.

12. Make social proof (testimonials)
work for you

As a fitness, health or wellness professional you help your clients to
achieve amazing physical and health transformations, you need to use
these transformations as social proof to prospective clients that visit your
website.

Before and after pictures along with some well written text can work very
well and having 4 or 5 of these on your home page can help to convert
people either into paying clients or onto your free gift better than any
other source of information you have on your website.

Having social proof gives you much more credibility and lets people know
that you can achieve the results they want. Another great tip is to have a
headline above each success story that picks out one of that clients
biggest results so that even if the website visitor is just scanning the page
they can easily pick out the key results you have achieved for others.

And finally, instead of calling them testimonials, try calling them success
stories, its much more compelling...... everyone wants to be successful!



13. Make it clear what packages,
classes or services you offer

You want to make it as easy as possible for people visiting your website to
see what classes, packages or services you offer so include these on your
home page with a headline of that package, product or service and then
some text that defines who the ideal client is for it.

You then want to give them a clear call to action in the form of a button
or link that they can click on to find out more about it.

14. Define your ideal client for each
class, package or service or product
you offer

You want to write the copy for your classes, packages or services in a
style that is speaking to just one person, that person is the ideal client for
that package, product or service. You want your copy to resinate with that
person and convince them that what you are offering is perfect for them.

So rather than just giving a generic description of what they get you
should first define their current situation, then what problems they are
facing currently and what they feel they need help with the most. Then
you can go onto recommend that specific package, service or product.

Here are some examples of the headings you could use on a product,
service or package page to define your idea client:

Where you're at right now.
What you're issues tend to be.
What you need help with right now.

The package, service or product that would suit you best is the xxxxxx
(Replace the xxxx with the name of your class, package or service).



15. Have a separate page for each
package/service or class

If you follow our advice and have an intro to each of your packages,
products or services on your home page then you will also want the link
they click on to find out more about it to go to a page that is just about
that one package, service or product because they are obviously
interested in that one thing so you don't want to then distract them by
giving them lots of information about your other packages, products or
services.

Even if you do not have an intro on your home page to each of your
packages, services or products it is still a good idea to have each one on a
separate page with a simple tab in your navigation which would be called,
for example “Packages" then when they hover over that tab a drop down
appears with the list of packages you offer.

As i have said previously you need to keep things as simple as possible
and guide your visitors to where you want them to go so taking them to a
single page with all the info about all of your packages on and then
expecting them to trawl through the page to pick out the relevant
information is not a good idea.

16. Sell the result, not what they will
get

When you are describing your packages, products or services you need to
sell the results you can get them not what they will actually get.

So for example, rather than telling people they get 2 classes a week and a
nutrition plan tell them that they will look fantastic, be able to fit into their
size 8 jeans, while still being able to enjoy a variety of healthy and
delicious meals.



17. Use a blog to show you are an
expert in your field

Blogs have been used for a long time to help you rank in search engine
results but the reality is that just creating a blog posts will never have any
effect on your search engine rank. A much better and more effective use
of your blogs is to use it to post useful free information that your website
visitors will find interesting.

If some one lands on your website and see’s lots of well written blogs on
subjects they find interesting it will increase your credibility and help to
make you the expert in your field.

You can also then use those same blog posts in various different places
such as on Facebook and within the emails you should be sending your
prospects each week.

18. Don’t fill your site up with
information about you and your
company

I hate to break it to you but people visiting your website are more
interested in the results you can get them rather than who you are, when
you started the business and what your mission statement is.

Most fitpro’s use the first part of their website to explain who they are,
what qualifications they have and where they are based, most people are
not interested in that information, they would much rather know what you
can offer and what results you can achieve.

The two main focuses of your website should be getting people to sign up
for your free gift and telling them how you can help them achieve their
goals.



19. Make sure your website loads
quickly

You have about 5 seconds to grab your website visitors attention so if
your website takes any longer then that to load they may well press the
back button and they will probably never return.

There are many reasons why a website doesn’t load quickly, your hosting
solution may not be suitable for your website. For fast and reliable hosting
we recommend godaddy.com.

You can also speed your website up by making sure you don’t have lots of
large images, I am not talking about the physical dimensions of the
images, i mean the file size, you should keep the images on your website
to no more than around 250kb each.

Another reason why your site may be loading slowly is because its trying
to load lots of external services such as social media feeds etc so you may
want to remove them or speak to who ever mangers your website to see
if they can do anything to help the speed of your website.

20. Keep your website up to date

The main reason you need to keep your website up to date is so that
people visiting your website always have the latest and most up to date
information about the packages, products or services you offer but there
are other reasons for keeping your content fresh.

Firstly Google loves fresh and up to date content, when you update your
website it gives google the chance to re-crawl your pages and re-index
your website to hopefully come up in search results based on that
content.

If someone visits your website and sees that the last blog post was 6
months earlier that will make them wonder if the rest of the information is
out of date.



21. Make it easy for your prospects
fo contact you

If @ website visitor is interested in your products or services you need to
make it as simple as possible for them to contact you. You can do this by
clearly showing your contact information on every page of your website
and also having contact forms they can fill in.

You should also make sure that at the bottom of each page that offers
your product or services you have a clear call to action , so for example, if
you want to find out more about the "Body Transformation program”
simply fill in the form below and I will contact you in the next 24 hours.

Also have a page called contact us which has all the methods of
contacting you listed along with a contact form.

22. Keep your navigation and layout
simple

Less is more when it comes to your website navigation. You want to make
it as simple as possible and don't have any pages included that are not
absolutely needed. Your main website pages within the navigation should
be:

e Home

¢ Getting started (this should be a drop down that lists your classes,
packages or services)

e Success Stories

e Interview with (this is an FAQ page that gives answers to your
prospects objections)

e About (this should tell your visitors about you and why you do what you
do)

e Contact

You can of course have more pages but these are the main pages you
should have. Each page should have a purpose or and a call to action



which can either be an option for your free gift or a contact form they can
fill in.

23. Offer a guarantee

Offering a guarantee is a great way to build credibility with your website
visitors, if you can say “Results Guaranteed” then that eliminates the risk
and shows that you are confident in your ability to deliver the results you
say you can.

The more credibility you can build the better and this will encourage
people to not only sign up for your free gift but also to become a paying
client!.

24. Do not link away from your
website

The purpose of your website is to generate leads for your business and it
is hard enough keeping visitors on your website long enough to find out
about what you do or to sign up for your free gift so you do not want to
give visitors the opportunity to click on a link and leave your website. If
you do they will probably never return.

Definitely do not have a “Useful Links” page on your website!

25. Test your website to make sure
its working as it should be

You need to make sure your visitors user experience on your website is a
seamless as possible so go through your website and check all the links to
other pages are working and all your images are showing correctly.

Also make sure that any contact forms or op-in forms work correctly, if
your spending time and money to drive traffic to your website you don't
want the action your trying to get them to take to not work properly.



26. Use a separate landing page for
online advertising

The best way to increase sign ups for your free gift is to promote it on
Facebook but when you link back to your website for people to opti-in you
would ideally not just send them to your home page.

The reason for this is that there will be lots of other things on your home
page to distract them from what you want them to do (sign up for your
free gift and get them on your list) such as links in your navigation to
other pages and all the other package info you have displayed on your
home page.

Instead you should create a squeeze page, this is a page that is just used
for online promotion and the only elements it should have are:

* A compelling headline that tells them what they are signing up for

* Avideo of you telling them what they are signing up for, why they

should sign up and directing
them to fill in their details to claim the free gift

* An optin form for them to fill in to claim the free gift
* Some bullet points that give some reasons why they should sign up
* At least one success story

Here is what you should not have on that page:

e A navigation bar displaying all your other website pages

* Any other information that is not related to the thing they are signing
up to More than one call to action, they are their to do just one thing



I really hope you found that information useful
and i hope you will start trying to implement as
many of these 26 ideas as possible!

If you just want some one to tell you exactly what you need to
do on your website to start generating leads you can click on
the below link to claim your FREE consultation that walks you

through exactly what needs to change on your website.

So if that sounds good just visit:

https://www.pro-fithesswebdesign.com/free-consultation/



https://www.pro-fitnesswebdesign.com/free-consultation/

